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INFO & NOTES

Report: Advanced Affiliate / Referral Link for App & HQ rental vehicle show and search
Date: July 31, 2025
Prepared for: GeoDrive.cy

1. Executive Summary

July was a productive month focused on significant feature enhancements, system stability, and
future-proofing our application’s search capabilities. Key efforts were directed towards
developing an advanced referral and affiliate system, enhancing the HQ Rental vehicle search

functionality, and initiating strategic work on Al-driven SEO and Voice Search Optimization.

While substantial progress was made on the referral program, the completion of the HQ Rental
integration is currently pending necessary APl documentation from our partner. All system
plugins have been successfully updated to their latest versions, ensuring smooth and secure
operations. This report provides a detailed breakdown of the progress, challenges, and the

strategic outlook for the upcoming month.

2. Project Updates & Key Accomplishments

This section details the work completed, in progress, and any blockers encountered during July.

2.1. Advanced Referral & Affiliate Program
Our primary focus this month was on building a robust referral and affiliate infrastructure to drive

user growth and create new revenue streams.

Advanced Referral Link Features:

Status: Development phase complete; now in testing.

Details: | have engineered a sophisticated referral system that allows users to generate unique,
trackable links. New features include performance analytics for referrers, customizable landing
pages for referred users, and automated reward distribution. This system is designed to be highly

scalable and provides deep insights into our referral conversion funnel.



Affiliate Program for Feature Integration:

Status: In Progress.

Details: Work has begun on the architecture for a full-fledged affiliate program. This will allow
integration with third-party services and influencers, enabling them to promote our website. The
initial framework is complete, and we are now developing the partner dashboard and API
endpoints for seamless integration.

2.2. HQ Rental Vehicle Integration

A significant portion of our effort was allocated to improving the user experience for vehicle

rentals.

Vehicle Showcase & Search Filters:

Status: Partially Complete — Blocked.

Details: The front-end user interface for the enhanced vehicle showcase and advanced search
filters (e.g., by make, model, availability, features) has been designed and implemented. The user
experience is intuitive and visually appealing.

Blocker: We have reached a critical juncture where further development is contingent on
receiving the APl documentation from HQ Rental. The current implementation is a mock-up, and
we cannot connect to their live vehicle inventory, pricing, and booking system without this
documentation. We have formally requested this from HQ Rental and are awaiting their response.
This delay is the primary reason this task is not yet complete.

2.3. System Maintenance & Stability

To ensure the continued performance and security of our application, we conducted

comprehensive system-wide updates.

Plugin Updates & System Health Check:

Status: Complete.

Details: All third-party plugins and internal libraries have been updated to their latest stable
versions. Following the updates, a full regression test was performed to confirm that all existing
functionalities are working smoothly and without conflicts. The application is stable and
performing optimally.

3. SEO & Future Optimization Strategy

To enhance our digital footprint and prepare for the next generation of search technology, we

have initiated work in two key areas.

3.1. GEO & Al Search Engine Optimization (SEO)

Status: Research & Initial Implementation.

Details: We are moving beyond traditional SEO and focusing on a more intelligent, Al-driven
approach.

GEO Targeting: We have started optimizing our content and metadata for location-based
searches, ensuring we are visible to users in our key operational areas.

Al-Powered SEO: We are leveraging Al tools to analyze search trends, identify long-tail keywords,
and optimize our content to match the intent of user queries more effectively. This proactive
approach is designed to improve our ranking on search engines that increasingly rely on Al to
understand and rank content.

3.2. Voice Search Optimization

Status: Planning & Strategy Phase.



Details: With the rise of voice assistants, optimizing for voice search is a strategic priority. We
have begun the process of restructuring our content to be more conversational and to directly
answer questions users might ask. This includes schema markup for featured snippets and
optimizing for natural language queries. The goal is to make our web content easily discoverable
through voice commands on devices like Google Home, Amazon Alexa, and smartphones.

4. Outlook & Priorities for August 2025

Primary Focus: The immediate priority is to follow up with HQ Rental to obtain the necessary API
documentation. Their cooperation is critical to completing the vehicle integration project.
Continue Development: We will continue the development of the Affiliate Program dashboard and
APls.

Testing & Deployment: Final testing and deployment of the Advanced Referral Link features.
Expand SEO Efforts: Continue the implementation of our GEO and Al-driven SEO strategy and
begin executing the Voice Search Optimization plan.

We are confident in the progress made this month and are positioned to continue our growth

trajectory, pending the resolution of the external dependency.
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